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YOUR PRODUCT:
HIGHLY-TARGETED ACCESS TO BUYERS OF FINE FOODS

•	 Reaching	fine	food	enthusiasts	for	6	years
•	 E-newsletter	since	February	2004
•	 Online	magazine	since	February	2005

•	 Demographic:	fine	food	&	kitchenware	buyers
•	 Beginners	to	connoisseurs

•	 Organic	readership	growth	of	10%+/month
•	 Fastest-growing	readership	in	specialty	foods

We love introducing readers to 
our favorite products and edu-

cating them about the category. 
This lovely cheese is from Cypress 
Grove Chevre, a NIBBLE Top Pick 

Of The Week.



NIBBLE READERS 
SEARCH FOR 
GOURMET FOOD 
PRODUCTS

•	 The	top	10	searched	food	
terms	on	TheNibble.com	
(plus	the	word	“gourmet”)
•	 Pasta
•	 Chocolate
•	 Cheese
•	 Water
•	 Sushi
•	 Gourmet
•	 Yogurt
•	 Ice	Cream
•	 Tea
•	 Cake
•	 Cookies

NIBBLE readers like healthy spe-
cialty foods as well as well as rich 
ones. Our Squash Glossary, Beef, 
Seafood and Yogurt Sections are 

frequently accessed for brand 
reviews as well as glossary infor-

mation and tips.



• Only consumer outlet  
(online or offline) devoted to 
sourcing the best specialty 
foods

• Destination website with 
loyal readership
• 33% returning monthly visitors
• Compared to 8%-15% industry 

average

A UNIQUELY TARGETED  
ENVIRONMENT FOR YOUR 

MESSAGE

• The widest-read reference 
source about specialty food
• 700,000+ monthly visitors, 500,000+ 

unique*

• Readers are looking to buy 
specialty foods, not looking 
to download free recipes 
• In a “shopping” and “new food  

discovery” frame of mind
• Not looking for an “online recipe file,”  

as with other food sites

Putney Pasta: Ravioli as good as 
a top restaurant’s can come from 

any home stovetop in minutes.



YOUR MESSAGE DISPLAYED IN 
THIS UNIQUE CONTENT

• Product Reviews
• Individual reviews
• Category roundups  

(e.g., Best Strawberry Jams)

• Entertaining Articles 

• Recipes & Tips 

• Daily News (Blog) 

• Reference & Education 
• 50+ Food Glossaries

• Contests & Polls 

• Holiday & Special  
Occasion Focus
• Holidays, e.g. Valentine’s Day, 

Mother’s Day
• Seasonal, e.g. Back To School, 

Barbecue
• Cultural, e.g. Super Bowl,  

Academy Awards
• See Editorial Calendar, p. 10

Maple Leaf Gardens Duck: 
Pre-cooked confit of duck and 
other dishes let you enjoy duck 

at home as often as you like.



READER DEMOGRAPHICS

• Target Market
• 82% Female

• 83% 40+ years old

• 72% are married or in a 
domestic relationship

• 72% earn $50,000+ HHI

• 66% have a BA or graduate 
degree

• Targeted Content
When asked what content readers 
want to see more of:

• 58% want more cheese

• 55% want more chocolate

• 51% want more desserts

• 41% want more vegetarian & 
vegan foods

• 34% want more kids’ foods

• 33% want more gluten-free 
Foods

• 32% want more kosher foods

• 24% want more wine & food 
pairings

• 22% want more organic foods

Source: Nibble reader engagement survey  
concluding June 2010.

French Meadow Bakery 
Bagels: Organic whole grains 
take the guilt out of bagels. A 

NIBBLE Top Pick Of The Week 
for January “Healthy Food 

Month.”

• Readers Are Food Enthusiasts Seeking New Foods To Buy
• 85% describe themselves as “Foodies” or “Fine Food Enthusiasts”

• 71% of readers have purchased food items online for their own household

• 72% of readers have purchased food items online as gifts

• 72% both cook and bake

• 73% describe themselves as “pretty good” or “almost professional” cooks



WEBSITE ADS
• Ad Units On TheNibble.com

• Approx. 1,000,000 monthly page views
• Button (160 x 100)
• Skyscraper ads (160 x 600)
• Leaderboard (720 x 90)
• Mini Leader (200 x 90)*
• See also e-Newsletter ads (p. 14)
 

• Opportunity To Connect With Buyers
• Approximately 20,000 pages of unique 

content 
• Reach fine food enthusiasts who have 

come to TheNibble.com to buy:  to find 
product recommendations and/or product 
category information prior to purchase 

• Large ad formats > low-clutter environment 
• Chose contextual sections or run-of-site

SPONSORED 
WEBSITE 
CONTENT
• Existing Or New Content

• Develop reference (education) & recipe 
content

• Opportunity
• Sponsor glossaries or other reference  

articles in your product area 
• Glossaries are among our most popular 

pages
• Sponsor product sections
• Create mini sites

ADVERTISING



DEDICATED 
E-MAIL
• A Custom Email About Your Product

• Written by THE NIBBLE editors
• Reads and looks like a Top Pick Of The 

Week (but without the “Top Pick” banner)
• Can be as long as you like, with tips, reci-

pes, links back to your website, coupons, 
polls, etc. 

• Opportunity
• Reach THE NIBBLE double-opt-in reader-

ship with an advertorial message

NEWSLETTER 
ADS
• Top Pick Of The Week e-Newsletter

• Each issue recommends one “food find” 

• Monthly Roundup e-Newsletter
• Sends Table Of Contents of current 

month’s magazine, plus monthly updates
• Sent to Top Pick subscribers and oth-

ers (readers who have elected to get 
communications, but not weekly) 

• Opportunity
• Sent to 10,000 double-opt-in subscribers
• Read by 80% consumers and 20% retailers 

looking for new products
• Blue chip retail readers include Androni-

co’s, HEB, Longo’s, Starbucks, Wegmans, 
Whole Foods

• Quite a few products reviewed have 
expanded their distribution by coming to 
the attention of trade readers

• Above-the-scroll skyscraper unit
• Below-the-scroll banner units



QUIZZES 
& POLLS
Higher Level Reader 
Involvement

• Weekly Gourmet Giveaway
• Promote your product away in our 

weekly prize drawing
• Weekly winner plus optional coupons and 

downloads for all entrants
• Opportunity to capture email address and 

other information about entrants 

• Market Research
• Conduct market research among 

NIBBLE readers
• Capture them while they are in a “food 

frame of mind” on TheNibble.com 

• Contact us to discuss your objectives
• We’ll develop a custom proposal that meets your needs
• Phone or email:

Linda Simon, Advertising Manager
1.516.650.3533
Linda@TheNibble.com

NEXT STEPS...

We would enjoy working with you to create 
custom programs that showcase your product 
and  and educate our readers



JANUARY
Healthy Food Month, Super Bowl, 
National Candy Month, National Egg 
Month, Hot Tea Month, National Meat 
Month, National Oatmeal Month, 
National Soup Month; Hot Buttered 
Rum Day, Hot Toddy Day, Brandy 
Alexander Day

FEBRUARY
Chinese New Year, Valentine’s Day, 
Academy Awards, Great American 
Pies Month, National Cherry Month, 
National Snack Month, Potato 
Lover’s Month; Drink Wine Day, 
National Kahlua Day

MARCH 
St. Patrick’s Day, Purim, Easter, 
National Frozen Food Month, 
National Noodle Month, National 
Peanut Month, National Sauce 
Month; Mulled Wine Day, Bock Beer 
Day

APRIL 
Passover, Mother’s Day, Cinco de 
Mayo, National Florida Tomato 
Month, National Soft Pretzel Month, 
National Soy Foods Month

MAY 
Father’s Day, Barbecue, National 
Asparagus Month, National 
Hamburger Month, National Salad 
Month, National Salsa Month, 
National Strawberry Month; Mint 
Julep Day 

JUNE 
Father’s Day, Independence Day, 
National Dairy Month, National Fresh 
Fruit & Vegetable Month, National 
Iced Tea Month, National 
Seafood Month, National Turkey 
Month; National Cognac Day, 
National Dry Martini Day, National 
Orange Blossom Day

JULY 
Bastille Day, Barbecue, National Ice 
Cream Month, National Hot Dog 
Month, Blueberries; National Anisette 
Day, National Piña Colada Day, 
National Daiquiri Day, National 
Tequila Day, National Scotch Day

AUGUST 
Picnics, Barbecue, Iced Coffee, Labor 
Day Weekend; National Rum Day, 
Whiskey Sour Day

SEPTEMBER
Back To School, Rosh Hashanah, 
National Chicken Month, National 
Honey Month, National Mushroom 
Month, National Potato Month, 
National Rice Month

OCTOBER
Fall Harvest, Halloween, National 
Apple Month, National Chili Month, 
National Cookie Month, National 
Dessert Month, National Pasta Month, 
National Pork Month, National Pretzel 
Month

NOVEMBER
Diwali, Thanksgiving, National Peanut 
Butter Lover’s Month, National Pepper 
Month, Vegan Month

DECEMBER
Christmas, Chanukah, National Fruit 
Cake Month, National Egg Nog 
Month

2012 
EDITORIAL CALENDAR

No one will have to be told 
twice to eat his vegetables, 

when they’re Mr. Macgregor’s 
Microgreens, a NIBBLE Top Pick 

Of The Week.



WEB TRAFFIC*
PAGE VIEWS

Total Page Views 2,800,000+

VISITORS

Total Visitors 1,300,000+

Total Unique Visitors ~1,000,000

*Combined TheNibble.com & blog.TheNibble.com  
  as of December 2010.

Whoever thought that jerky could 
be  so soft and flavorful? We think 
that Gary West’s is the best—and 

it’s a NIBBLE Top Pick Of The Week, 
of course!


